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Website Design
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Generation

Social Media Traffic Analysis
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Jll Initiation Phase

To increase their presence on social media platforms, we always stay connected with their existing
& prospective buyers of the services by making them aware about the new projects in Dubai.

Website Management,
Website Hosting

To keep the payment plans and projects updated, to
deal with bugs if any and maintain the ongoing work
on the website.
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Domain Emails
Management

To manage the business emails that
include many online resources to help
in setting your account.
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lll Challenges

Low Impressions Rate

(low visitbility) on Ads Right budget was not set for the

campaigns so cost per lead was
very high.

High CPC (cost per click), CPA
(cost per acquisition: this means cost
per lead), leads flow was not good.

Right keywords were not targeted for
@ google search ad and they were not
working on google Display ad.

e Ads were not getting approved,
I also the ad account was blocked
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lll Roadmap to Availing
more leads at less cost

Optimizing the Daily
Budget

Attractive Images
Designs

Creating New Ads &
Targeting Niche
Audience

Landing Page
Optimization

,,% Relevant Keywords Targeting to Lessen CPC
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Il Strategy Behind It

We performed an initial site audit to
understand the issues with the
website, Google Ads & social media

Figured out errors in websites &

resolved for Wavez Residence and
Larosa project.

Extensive research on keyword
phrases, identified and analyzed
popular keywords for your website
that are most relevant to your specific
market demographics that could drive
targeted traffic through Google Ads.

Social media optimization and run the
campaigns in a way that Ad would be
shown to only those who are
interested in buying the Apartments
or Townhouses.
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lll A Few of Our Social Media Designs
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lll A Few of Our Social Media Designs
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Il Results ’

The DrivelT Difference...

Google Search ad: worked on more than 100 keywords and getting 5 -6 leads per day in just AED 100.

i;‘;ii

Best Recorded *CPC: AED 2.41 (even though competitors spending 15.00 regularly).
Best Recorded *CPA: AED 20 (even though competitors spending 70 - 90 regularly).
Improved *CTR up to 82%

*CPC: Cost Per Click *CPA: Cost Per Acquisition (Per Lead) CTR: Click Through Rate
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Il Social Media
Got 157,323 impressions on the Ads and 77 leads.

Maximized the Leads at the best cost possible.. as low as AED 30 (while we started at AED 90)

O, Search= | Y Filbérs » + Lifetime: 5 0t 15 - 1 Nov 20+
Bz Account overview 3 campaigns o ad sets B ads
y ) Rules w View Setep | B Columns: Perfemance w  Brédkoown v  Reporls w
Campaign name » & Delivery . Budget Risults Reach  Impressions  Cost per resall Amcuanil 0
@) Lawveosming # At Using #d 18 1 205 1570 TR TAR QAT L
o Vigw Charts #EdE Ry Dupbcate Some texd in image Lead {Form} PerLead {Fo
@) Lwowadiiftig o At Using 34 ¢ § 5o 12570 045 54278
Leads (Fom PerLead (Fo
@) Waver Residence 21109 ® higt defiviring Using &4 58 5 52,343 72353 i TF A6
Leads {Fom PerlLead (Fo
(I Laosa 27109 # Inactve Using #d 52 8 15,112 18,254 51560 TIL&R L
Leads (Fom) Per Lead iFo
() ‘Wavez Residence Websile Tral » Ay Using a4 58 o 15 453 3754 0551 18363 4
Link Clicks Plos Bk ik
(PP Wawez Ressoence Lesd Ganedation e Using 2 5% [ 12 533 18053 15380 M350
Laads (Form) P Lead (Fo
3 Results from T campaigns - 8,702 157,353 - JA45.EDL
Fenpht Total Total Spani

A Case Study Presented by DrivelT Digital®

41 4




If you have any questions or would like us to create a success story
for your company, feel free to contact us at:

T A L
Accelerated Marketing., Refreshing Results!

@river

mim 0120-4265656 S +6531384046 (§) info@driveitdigital.com (@) www.driveitdigital.com



