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BankQuality.com gathers information on the quality of services 

and recent developments in the global financial services industry 

through surveys and our ‘Your Ratings and Comment’s section. 

The information collated will be used to evaluate the financial 

institutions.



To improve their website’s technical issues with support of 

strong back links to improve rankings. For this, the 

website had to be properly optimized & then constantly 

updated with the trending changes of Google Algorithms 

to let competitive keywords rank on Page #1.

To increase their presence on social media platforms 

and to connect with existing & prospective clients of 

the services & to make them aware about the Banking 

trends, Tips and tricks, bank services and what other 

people think about their bank or financial institution.

Initiation Phase
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Website Management
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To keep the payment plans and projects updated, to deal with 

bugs if any and maintain the ongoing work on the website.

Challenges
Website was not user friendly and attractive.

Website was not user friendly and attractive.

Social Media channels Facebook, Instagram and LinkedIn were 

not created and Twitter page was not optimized

Reviews flow was not good enough, 2 – 3 people were 

reviewing in a month on the website.

Social media page likes/followers were very less.
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We designed and developed the new website for bankquality.com

Strategy Behind It
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Old Website
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New Website
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To improve their website’s technical issues with support of strong back links to improve rankings. For this, the 

website had to be properly optimized & then constantly updated with the trending changes of Google 

Algorithms to let competitive keywords rank on Page #1.

SMO Stats

S.No Social Media
Website

February
2019

October

1 Facebook 0 likes 2,343  Likes

2 Instagram 0 Followers 681 Followers

4 Linkedin 0 Followers 794 Followers

5 Twitter 4 Followers 181Followers

Facebook Group sharing: We share every post of bankquality on relevant groups, so that people can reach and do some
engagement on the post.

LinkedIn Marketing:  We send messages on LinkedIn to people if they want to share their thoughts about their bank or 

financial services. 

Tweets: We helped people on twitter by searching the hashtags of banks and tell them what they can do about the 

issues they have.

Email Marketing: We also send emails to those who are harassed by their bank and  request them to share their review on
bankquality.com so other people and bankers can see what types of issues they are facing.
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We run campaigns on social media to get reviews on the website and also to aware people that now they have a 

platform where they can tell other and complain about their banks.

Advertising on Social Media

A Few of Our Social Media Designs
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A Few of Our Social Media Designs
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Now that the website strategy was in place we could begin driving

targeted tra�c to the site through organic channels. We used:

•  Google (organic) via Search Engine Optimization (SEO)

•  Implement Latest Updates

•  Content Marketing

•  XML Sitemaps

•  Google Ads (Search/Display/Video)

•  Facebook ads 

•  Instagram Ads

• Twitter Ads

•  LinkedIn ads
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1) Website Traffic improvements:

DriveIT Digital Strategy
the road map to success…..
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After analysing the ads report we came to know that we are getting good results from LinkedIn, Twitter 
and Google, we did pay attention to these platforms rather than any other social media platforms.
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Results
The DriveIT Difference…

Facebook Organic reach:
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SEO Results
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SEO Results
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We are getting 2-4 reviews on the website per day as for now, 
working hard to increase this number as well.

Increased the number of Likes and followers on social media 
through organic and sponsored activities: 4,525
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Reduced the
spamming 95%Increased the number of

reviews on website up to 

Increased the number
of likes and followers up to 

Reduce the
bounce rate from 

Increased the
monthly traffic up to 

99% 80% to 43% 20%
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THANK YOU

If you have any questions or would like us to create a success
story for your company, feel free to contact us at:

www.driveitdigital.cominfo@driveitdigital.com0120-4265656 +65 31384046


